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ABOUT THE
REPORT

The Corporate Responsibility and Sustainability Report, for its
first year, addresses important environmental and social issues
that contribute to the sustainability development of
Merit Starlit Hotel & Residences.

Welcome to the first year of our official sustainability report. With the
years we will meet, we aim to be transparent and a leader in the field
with our climate-friendly operations by achieving the highest level of
sustainability criteria in luxury accommodation in line with
international standards in our location, which is in the process of
complying with European Union Standards. This report is a call to all
stakeholders (guests, communities, colleagues, owners, shareholders,
consultants, suppliers and media etc.) to join us on this journey for a
sustainable world.



WHAT IS
SUSTAINABILITY

Sustainability transformation (or transition), refers to a deep, system-
wide change affecting technology, economy, society, values, and goals.
It is a complex and multi-layered process that must happen at all
scales, from local communities to global governance institutions. The
three pillars of sustainability (environmental, economic, and social) can
help to pave a path toward a sustainable future.
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GOOD HEALTH QUALITY GENDER CLEAN WATER
AND WELL-BEING EDUCATION EQUALITY AND SANITATION

The SDGs (Sustainable Development Goals) are
seventeen goals and 169 targets set up by the United
Nations in 2015 as a universal call to end global
issues like poverty, inequality and climate change, to
protect the planet and ensure that all people enjoy
e I R oo peace and prosperity by 2030.
i
‘I The Global Sustainable Tourism
13 e 14 b 16 Piccisre: | g7 Paneesips

® Council® (GSTC) establishes
ACTION BELOW WATER ANDSTRONG FOR THE GOALS s
INSTITUTIONS gg&g{g‘,ﬂgh-‘? w.-? and manages global standards

! C:ALS GSTC for sustainable travel and
| tourism, known as the GSTC Standards.
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SP Principles

PEOPLE

PROSPERITY

PLANET

PEACE

PARTNERSHIP

End poverty and hunger, and
ensure dignity and equality.
and in a healthy
environment.

Ensure prosperous and
fulfilling lives in harmony

with nature

Protect the planet and natural
resources and climate

Foster peaceful and inclusive
society

Implement the agenda

through a global partnership

Goal 1: No poverty

Goal 2: Zero hunger

Goal 3: Good health and wellbeing

Goal 4: Quality education

Goal 5: Gender equality

Goal 6: Clean water and sanitation

Goal 7: Affordable and clean energy

Goal 8: Decent work and economic growth
Goal 9: Industry, innovation and infrastructure
Goal 10: Reduced inequalities

Goal 11: Sustainable cities and communities
Goal 12: Responsible consumption and production

Fostering peace and
partnerships




MERIT

Starlit
Hotel & Residence & Casino

BUDVA

Merit Starlit Hotel and Residence is the first facility under the
'"Luxury Condo Hotel Concept' of Merit Group, which has made
significant progress in the Balkans and Northern Cyprus in a short
time with its flawless service approach and reliability; It was opened
in Budva, Montenegro on April 23, 2024 with its superior service
approach and the highest rated 5-star hotel in the country.

Merit Group is experienced in casino and hospitality management,
has been successfully recognized as a brand since 1988.

Merit has been always known for its Turkish hospitality, reliability
and magnificent events, and it embraces its guests from all over the
world to Northern Cyprus and the Balkans with a perfect service.



MERIT

Starlit
Hotel & Residence & Casino

BUDVA

While the Group continues to grow rapidly with firm steps;
Merit Starlit & Hotel & Residence carry forward the brand
position in the European continent with the main principles &
environmentally sensitive policies, the new perspectives it brings
to luxury service and the employment flow.
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https://www.google.com/maps/place/Merit+Starlit+Hotel+%26+Residence/@42.2805819,18.8337188,17z/data=!4m9!3m8!1s0x134dd5f501adf593:0x65db26f0084f7867!5m2!4m1!1i2!8m2!3d42.2805819!4d18.8362991!16s%2Fg%2F11r0xb60l8?entry=ttu&g_ep=EgoyMDI1MDQxNC4xIKXMDSoASAFQAw%3D%3D

As the first Merit property to open on the European continent
under the Luxury Condo Hotel Concept;
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To create a legacy of
OUR '"Exemplary Luxury Sustainable Hotel
VAL LN Management Culture’,
with our superior hospitality approach and
personal sense of luxury.




OUR
MISSION

To blend luxury with sustainability in all our
processes; delivering superior hospitality
through innovative, respectful practices that
minimize environmental impact and build a
lasting future.



OUR
CORE

VALUES

WE TAKE CARE

WE RESPECT
WE ARE COMPATIBLE
WE ARE RESPONSIBLE

Sustainability
Trust
Authenticity
Respect
Loyalty
Innovation
Thoughtfulness

These values, rooted in the acronym STARLIT, guide the
Hotel's mission to provide luxury and unique hospitality
within its environmentally sensitive structure in Europe.



We aim to be a leader in our field by meeting the sustainability criteria
in luxury accommodation at the highest level, being transparent with
our climate-friendly operations and contributing to the development
of all our stakeholders at our location, which is in the process of

. { ENVIROMENTAL complying with European Union Standards.
o

POLICY

We have committed to making it our primary duty to protect the
natural life of our magnificent country and our wotld by causing zero
harm over time.




WE ARE FRIEND OF MOTHER NATURE

APRIL 2025
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* We provide our guests with information on walks, wildlife,

‘Get to Know Montenegro’, ‘Montenegro Landscape &
Biodiversity’, ‘How to be Green Friendly’

* We have increased the percentage of working with local

o

& opening. Our percentage of locally sourced companies: As
SUTANARLE OUR ACTIONS A y comp:
; of April 2025, our percentage of working with local
April 2024 . ;
companies has increased to 94%.

suppliers significantly compared to the first months of our

April 2025



* Using of low energy light bulbs

* Using of LED lights

* Walk in showers available to encourage guests to use the

W shower instead of the bath resulting in water saving

& SusTAINABLE OUR ACTIONS e All water com-ing 'frOI’Tl kitchens, including fr0@ hotel

B April 2024 rooms and residential lines, goes through a cleaning and
April 2025 separation process before being collected and released into

the city sewer system. The separated section is disposed of.

* 'Cooking oils' used in kitchens are collected and disposed
of separately when their useful life is over.



* Preferring chemicals as nature friendly chemicals and
changing the chemicals

* Bulk purchase of concentrate chemicals

e Refillable chemical containers

o
.

B DEVELOPMENT : OUR ACTIONS
April 2024

April 2025 * Planning was made especially during the low season of

* Selection of eco-friendly products in guest bathroom sets.

2024 and electricity was turned off in unused floors.



* Replaced towels on guest request

* Encouraged cycle to work and have provided cycle rack

facilities

* Encouraged local transport

o
.

B DEVELOPMENT : OUR ACTIONS
April 2024 .

April 2025 recycle any spares

* Recycling of paper, card board

Provided newspapers on request to avoid wastage and
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OUR ACTIONS
April 2024
April 2025

On going environmental and awareness knowledge

Installed digital programmable eco heating in our rooms
which reducing consumption by heating each room on an
“as required” basis

When the hotel rooms are not in use, all lighting 1s
automatically turned off.

Energy saving lighting, dimmers and motion detectors are
available

Daily monitoring of utilities consumption to aid reducing
consumption levels



* There is thermal insulation in the entire building.

* Papers are collected separately in offices and the back
pages of the papers used are evaluated.

W * Unless required, black and white prints are printed.
&I : * With the information provided, personnel are directed to
B DEVELOPMENT OUR ACTIONS consume less.
April 2024

April 2025 * In order to reduce print and paper waste in the operation,
recording and reporting in digital environment is
encouraged whenever possible.
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OUR ACTIONS
April 2024
April 2025

Guests are supported to be environmentally conscious
with information directed by the hotel TV channel and SA
department.

Printed documents in the rooms are kept to a minimum
for the information of the guests. In this way, the waste of
printed documents, paper and cartridges is kept to a
minimum.

Vegetable waste is composted

We increased our female employee percentage from 20
percent to 34 percent.

A system in compliance with legal processes has been
established since the first day.
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OUR ACTIONS
April 2024
April 2025

* In move to promote sustainability and meet changing
culinary preferences, expanded plant-based offerings by
introducing vegan dishes to our menus. Also, vegan
options were created for many of menu items.

This initiative reflects the hotel’s commitment to sustainability
and its goal of providing diverse, high-quality dining
experiences for all guests. By reducing its reliance on animal
products, the hotel took a meaningful step toward lowering its
carbon footprint and promoting a more sustainable food
system.
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OUR ACTIONS
April 2024
April 2025

e In order to use fresh and catch-time seafood from the
Adpriatic Sea, the menus were revised when necessary and
changes were made to the seafood.

This method has enabled us to offer fresh and timely seafood
to our guests, given the opportunity to work with local
suppliers, and prevented the energy expenditure and carbon
emissions that would be caused by the frozen product supplier
and us.



ALUMINUM MATERIAL

* We prefer the using Aluminum Tubes for the bathroom amenities

We are working with La Bottega with our same vision for environment and
sustainability. Commitment of the La Bottega is to reduce the amount of
plastic used in the world by not introducing new plastic into the
environment and promoting alternative materials. L.a Bottega laboratories
are ICEA (Institute of Ethical and Environmental certification) certified to
produce Eco and Bio cosmetics.

ot
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OUR ACTIONS
April 2024
April 2025



https://www.labottega.com/en_EN/

CAALUMINUM MATERIAL

ALUMINCM
COLLECTIONS

La Bottega uses aluminum as a recyclable
material for eco-sustainable amenities, up to
98% plastic-free.

* We prefer the using Aluminum Tubes for the bathroom amenities

Aluminum i1s recyclable material for eco-sustainable amenities. Up to 98%
plastic-free. Non-toxic aluminum is regarded as a healthier, safer option for
containers versus plastic, as the latter can release harmful substances like
phthalates and bisphenol A (BPA), especially when exposed to high

ternperatures.

Sy,

SUSTAINABLE

W °é"§i°£“|f§ @'

TS

ot

OUR ACTIONS
April 2024
April 2025




Dispenser Non- Refillable: La Bottega patents tamper-evident dispensers
to avoid bacterial contamination and high maintenance costs. testes on
refillable cosmetics, that dispensers guarantee a more hygienic experience.

Solid Collection: Solid Cosmetics are compact, transportable and plastic-free.

Also, our supplier - La Bottega provide the formulations that are Nickel-
tested, free of silicones, parabens, MIT and are all cruelty free.
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Custom Stonepaper: The Stonepaper material is a selection of the high-
quality personal care products. Characterized by our Hotel Logo design with a
neutral label.

Stone paper is a sustainable and environmentally friendly

Using Stonepaper is contribute to environmental protection by reducing the
use of resources like water and chemicals in paper production.

Plus, it's 100% tree-free and photo-degradable in a landfill.

Stone paper has a velvety smooth surface and is tear-resistant, making it a
durable and long-lasting option. Its natural brightness also means it doesn't

require any bleaches or acids.

I SUSTAINABLE m
DEVELOPMENT
OUR ACTIONS

April 2024
April 2025




Key Features of Stone Paper

Water-resistant
Eco-friendly
Tear-resistant
Durable
Naturally bright, and velvety smooth surface
Recyclable

100% Tree-free

Cradle-to-cradle

No bleaches or acids
Photo-degradable in landfill
Commercially compostable material
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April 2024
April 2025

Carbon compens:
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April 2024
April 2025

OUR ACTIONS
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Reusable cotton matert



* Reusable cotton material for Shoes Bags
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— DEVELOPMENT @w
GﬁALS OUR ACTIONS
April 2024

April 2025
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* Reusable cotton material for Hair Dryer
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KIEHL |s GREEN

r * We are using ‘Sustainable Cleaning Chemicals’

* Training for minimal chemical use in Housekeeping and
FB Sections

|| [0 ‘W%

SUSTAINABLE
DEVELOPMENT

HTEML &
- GQAI;S @' OUR ACTIONS
April 2024
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recycled plastic ;
- @A& April 2025
More and more of our product packaging is
made from PCR material.




* 'Training for minimal & effective chemical use in
Housekeeping and FB Departments
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KIEHL is GREEN April 2025




*  Dual flush toilets to save water
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e  Walk in showers available
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Paraben Free & Luxury Hand Soap and Toiletries
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We do not use plastic bottles in our rooms and restaurants.
Only glass bottles are available.
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Our hotel has been started to provides an Electric Car

Charging Station Service.

DEVELOPMENT
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OUR ACTIONS
April 2024
April 2025



* We provide free secure bike parking for staff and guests
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OUR ACTIONS
April 2024
April 2025
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In the subsequent landscaping work around the hotel, 10%
of the lighting has been provided by renewable (solar

eneroy). Our goal 1s to increase these rates.
gy, g
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OUR ACTIONS
April 2024
April 2025
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“At the birth of our planet, the most beautiful encounter between the land and the sea
must have happened at the coast of Montenegro. When the pearls of nature wer: N,
handfuls of them were caston this soil.."

Lord Byron

WY A)
i
.\‘“'»‘g\‘%:‘ A




DURMITOR NATIONAL PARK
"UNESCO World Heritage Site."
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Andros: KOmOovensis

Andosace komovensis is an endemic, extremely rare
plantin Monlenego. Rock nine from Komovi
iongs lo the Primrose family. The name al
ek words
), and
Itwas

andros - man (that is why it is called muk
sakos - shield, due lothe shape of Ihe leavs
found in a naow locality, on the southem s
the Kom where it grows in rock

facing south. The popuation which
conlains a very sn

butitis believed hat I




MARINE INVERTEBRATES

Benthic biocenoses on the open sea of the Montenegrin coastis a home for 729 species of invertebrates. Out of the
total number of recorded species, the group of spon

ges accounts to 64 species, 49 species beleng to cnidanans, 364
species to molluscs, 27 species to annelids, 95 species to arthropods, 49 species to bryozoans, 63 species to
echinoderms and 2 ecles to tunicates. Among the specles that inhabit the benthic communities of the seabed of the
Montenegrin cc protected by national and intemational legislation, while 19 are considered introduced
species.

COEALLIGENOUS COMMUNITIES
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DIVE INTO THE ADRIATIC!
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FORESTS

Having the forest cover
percentage of 59.5% (0.9 ha of
forest per capita), Montenegro is
one of the most densely
afforested

countries in Europe, following
Finland, Sweden and Slovenia

Ithas a large number of forest
plant communities, with an even
larger number of associations
and species. Montenegro is
characterized by a domination of
broadleaftrees with 76.2% of
area covered by its forests, while
the percentage of coniferous
volume is 40,2%. Dominant
species are beech, oaks, spruce,
firand species of pine

ey




HOW TO BE GREENER

The first step to conserving water in your house is to be more
conscious of how much you're using and wasting while
completing household tasks.

Other habits to get you started on conserving water: When
you're shaving, brushing your teeth or doing the dishes, don't
keep the faucet running the entire time. If your shower takes a
while to heat up, use a bucket to catch the cold water and then
use it to water plants or clean. And if any of your water-using
appliances, such as your washing machine or dishwasher, are
more than 20 to 30 years old, consider replacing them with
newer models, which are much more efficient when it comes to
water use.




SUSTAINABLE TRAVEL

 8WaystoBea
e Sustainable Traveler

THE READER’S DIGEST VERSION

Simply put, sustainable travel means increasing the benefits
and decreasing the negative impact of tourism on a
destination.

‘It is all about recognizing the responsibility we have when
exploring the world, and making decisions that maximize our
positive impact on the places we visit and people we meet
along the way,” explains Ueberroth.
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Where dreams come true

ays later

A4
0y

"‘-\.-.-:‘—'..- RS T~
T AT e R M
bt~ ) 25 rerey
o



special series of the photographs taken and the name of the series is

"'Spirit of Merit®

The photographs in the series belong especially to Montenegro and Budva.

APRIE 20250 F


https://mustafaseven.com/spirit-of-merit-montenegro

APRIL 2025

MUSTAFA SEVEN : Photojournalist, Street Photographer, Documentary Photographer, Film Maker. Mustafa Seven

started his career as a photojournalist at Sabah Newspaper Magazine Group in 1995 and continued his career in

Hiirriyet Magazine Group, Gazete Pazar, Milliyet and finally Aksam newspaper, where he was the photo editor. (Link)
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https://mustafaseven.com/

This work reflects our hotel's Values of the dest1nat10n and its

approach to sustainability, while also expressing its respect for local

communities and fAature and cultural assets.
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All requests from guests and/or requests related to guests are
handled by our SA department via the application.

All technical malfunctions, follow-ups and management of

OUR ACTIONS work to be completed are also handled via applications.

April 2024
April 2025 Front office and finance transactions are handled via the hotel

application program.
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Automation and smart building system are used in the building

OUR ACTIONS security system.
April 2024
April 2025

s
DEVE'LPEMEg g
711N

o
5




We know that we are investing in our future by supporting
sports and young people.

OUR ACTIONS
April 2024
April 2025
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The world is more beautiful with solidarity together

OUR ACTIONS
April 2024
April 2025

Thank you, Merit Starlit Hotel & Residence, for :
supporting The Global FoodBanking Network!

RN
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Around the world, food banks are essential to disaster response and

meeting urgent hunger and humanitarian needs. They also cultivate
resilience to the food insecurity that fuels hunger.

That"s why yvour contribution is especially important today.

Your gift makes it possible for us to reach millions of people facing



This special donation was made by Labottega on behalf of our

| Hotel, and we are proud to move forward with the companies
.OUR & PARTNER

ACTIONS
April 2024
- April 2025

we cooperate with in every step to protect our seas.
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LABOTTEGA

APRIL 2025

L]
- il -

s, OUR PARTNERS?’
ACTIONS
CLEAN THE WOR April 2024
April 2025

RECYCLE SOAP. SAVE LIVES. PROTECT THE

ENVIRONMENT

- x \:|-/55
Clean the World partners with 8,100+ hotels
worldwide to recycle discarded soap and bottled &
amenities. By sending your used soap and plastic SUSTAINABLE ﬂ
bottled amenities to CTW, you're preventing millions j - [&E;‘if:'fz”lfg
of pounds of waste from ending up in landfill while ]
helping to provide vulnerable communities ;Ir::'-: w". b
worldwide access to hygiene necessities and WASH i &
programming.



THE 10% PROFIT PLEDGE

Better the Balance

RITUALS...

ot

OUR PARTNERS’
ACTIONS
April 2024

10% April 2025 THAT WE WILL USE 10% OF OUR
PROFIT | NET PROFIT TO SUPPORT CAUSES THAT IMPROVE

PLEDGE | rHE WELLBEING OF PEOPLE AND PLANET

¥\
@ WWW.RITUALS.COM/PROFITPLEDGE B cone Y
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Thaﬂk You MERHT

Pre & Post Opening Team Starlit
Hotel & Residence & Casino

BUDVA

APRIL 2025
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