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   SUMMARY OF ACTIVITIES



SUMMARY OF ACTIVITIES
*Please note this summary outlines everything done since March 2023   

General: 

● Establishing strategy, KPIs with team
● Created 2023 PR plan
● Daily Tracking (Press + Social)
● Weekly Calls
● Weekly Recaps

Asset Creation:

● Asset gathering
● Created influencer hit list for tastings (Lefty)
● Created media hit list for tastings
● Created COMMODORE press release
● Translated COMMODORE press release
● Created Muze press release
● Translated Muze press release
● Created shot list for photos

Media Relations:

● Announcement pitch of restaurants
● Follow up pitch to restaurants 

May 24th Media Tour:

● Created speech for Gregory
● Created list of potential media questions 
● Attended & supported during tours
● Followed up with all media in attendance

Muze Event:

● Created invite hit list
● Created budget tracker
● Created vendor sourcing tracker
● Sourced vendors (photo booth, videographer)
● Confirmed vendors (photo booth, videographer)
● Created invitation text & approved graphic
● Created invitation pitch
● Sent invitations
● Managed RSVPs



MEDIA COVERAGE



Narcity

Online
Reach: 800,000 TUV

Angle: Feature
 

https://www.narcity.com/fr/montreal/terrasse-tropicale-resto-debarquent-montreal


Le Canal Nouvelles

Online
Reach: 350,000 ETPR

Angle: Interview

Syndicated 1x

Total impressions: 683,000

 

https://www.qub.ca/tvaplus/video/aff17mai-1097894511


Noovo moi

Online
Reach: 442,000 TUV

Angle: Feature
 

https://www.noovomoi.ca/sortir/restos-bars/nouvel-hotel-quartier-spectacles-montreal-honeyrose-marriott.html


Noovo moi

Online
Reach: 442,000 TUV

Angle: Round-Up
 

https://www.noovomoi.ca/sortir/restos-bars/terrasses-montreal.html


Resto Montreal

Online
Reach: 208,000 TUV

Angle: Round-Up

Reposted 1x

Total impressions: 416,000

 

https://www.restomontreal.ca/n/l/rooftops-incontournables-a-montreal/1573/fr/


Resto Montreal

Online
Reach: 208,000 TUV

Angle: Feature

Reposted 1x

Total impressions: 416,000

 

https://www.restomontreal.ca/resto/muze-lounge-terasse-montreal/16771/fr/


Silo 57

Online
Reach: 65,000 TUV

Angle: Feature

Reposted 1x

Total impressions: 217,000

 

https://www.silo57.ca/2023/05/26/5-idees-de-decoration-a-emprunter-a-lhotel-honeyrose-a-montreal


Mtl Blog

Online
Reach: 129,000 TUV
Angle: Round-Up

Reposted 1x

Total impressions: 197,000

 

https://www.mtlblog.com/montreal/15-montreal-rooftop-terrasses-totally-worth-adding-to-your-summer-2023-bucket-list


Elle Québec

Online
Reach: 65,000 TUV
Angle: Round-Up

Reposted 1x

Total impressions: 130,000

 

https://www.ellequebec.com/style-de-vie/8-nouvelles-adresses-montrealaises-a-ne-pas-manquer-cet-ete%09https://www.ellequebec.com/style-de-vie/8-nouvelles-adresses-montrealaises-a-ne-pas-manquer-cet-ete


Mtl Blog

Online
Reach: 129,000 TUV

Angle: Feature

 

https://www.mtlblog.com/montreal/downtown-montreal-is-getting-a-massive-new-socal-inspired-terrasse-gatsby-esque-brasserie


SUMMARY OF RESULTS 



Over the course of May, Rose PR secured 23 media hits. In all, the hits amounted to a total reach of 
4,065,000 impressions.

According to News Canada MRP Data Ratings, these articles achieved an MRP Quality Rating of 
90,22%. This rating is reflective of the press results meeting the objectives set out in the analysis 
being; Brand Mention, Images, Tone, and Call To Action.

You can find the Published Articles tracker here

Media Hits
23

Total Media 
Reach

4,065,000

SUMMARY OF RESULTS

https://docs.google.com/spreadsheets/d/1_7eks65lETtMGlbbACCkTTYXdJxibtz-/edit?usp=sharing&ouid=105718933915340068862&rtpof=true&sd=true
https://docs.google.com/spreadsheets/d/1TP9KvpqtVl7VNFb56J68D_8P0j8dI2D1OhVytMOrfiY/edit?usp=sharing


Media Types Clippings Reach

Press Hits 23 4,065,000

Total: 23 4,065,000

CUMULATIVE REACH



Takeaways - What Worked 
● Pitching the announcement of the restaurants opening prior to launch was effective in building buzz and 

excitement 
● Having weekly calls was effective in ensuring everything was well-organized and that nothing got delayed 
● Rose PR being present at the May 24th media tour was effective in allowing us to act as ambassadors for the 

restaurants and connect with media

Considerations going forward

● Having a large array of images available prior to any pitch is essential in ensuring we don’t miss any media 
opportunities

● The best way to get media to talk about a restaurant is through tastings. That said, to secure as much media 
coverage as possible surrounding COMMODORE and Muze, we suggest offering as many tastings as possible

RECAP TAKEAWAYS



Rose PR 
317 Place D’Youville, Montreal, QC 
99 Yorkville Avenue, Toronto, ON

www.rosepr.ca  

https://www.instagram.com/arose_pr/
http://www.rosepr.ca

